Lietuvos žurnalistų sąjunga ir  British Council
Partneris – Teisingumo ministerija
Seminaras

Dešimtmetis laikraščiuose: 
Nuolatiniai pokyčiai, sumažėję pajamos, auganti įtaka ir neaiški ateitis 

Vieta:
Teisingumo ministerijos konferencijų salė (Gedimino pr. 30/1, Vilnius)
Programa

ketvirtadienis, 
2011 03 17
14.00 – 14.30
Registracija/kava
14.30 – 15.30
Marc Sands pranešimas
Temos:
1. Nuo popieriaus prie skaitmenos;
2. Pasikeitusi žurnalistikos praktika;
3. Pasikeitę santykiai su skaitytojais;
4. Seni ir nauji pajamų šaltiniai;
5. Kokybiniai “brand’ai” skleidžiant žinias ir komentarus.
15.30 – 16.30
Klausimai, diskusijos
Seminaro kalba – anglų (numatytas sinchroninis vertimas į/iš lietuvių kalbą)

Apie pranešėją.
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Marc Sands, Director of Media and Audiences, Tate

Marc Sands joined Tate in the post of Director of Audiences and Media in May 2010.

Marc is responsible for developing the brand across online, broadcast and social media to strengthen Tate's relationships with audiences and build social networks for the organisation. He leads the teams behind TATE ETC. magazine and the online video magazine TateShots, as well as press, public relations, marketing, membership and ticket sales.

Marc was previously on the board at Guardian News & Media as Marketing Director of The Guardian, The Observer and their websites (2000 – 2010). Prior to joining The Guardian, Marc worked for LWT/Granada Television as Marketing Director. He was then seconded to British Digital Broadcasting - which later to become ONdigital, the Digital Terrestrial consortium between Carlton and Granada - as one of the

founding employees.

Marc's early career was spent working for over eight years in the advertising industry in both New York and London, starting at DMB&B and ending at HHCL and Partners. Marc's first degree was at Cambridge which was immediately followed by an MBA.

etniniai
